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Marketing Mix Factors Affecting Decision Making of Parents in Choosing School for their Children: A
Private Bilingual School A in Pathumthani

€ a a

AUASAY FAMINY* WAy TaaNT LAaNNALIY

q

[

Inenduazatamn W Ineqeedn
Kantarat Suchitwanich and Wallapa Chalermvongsavej

Suryadhep Teachers College, Rangsit University

Received: December 21, 2020
Revised: February 28, 2021
Accepted: March 3, 2021

UNAnge

nM939ui i TngUszrasdifie 1) AnwiszduanuAaivvesfunasesluisestladodudszanuma
nsaatafifinasenisinduladonlsaiouasaniwienyy A vesunasosdmsvynsmauludamin
Unusnil uay 2) AnwdadudulszaumanmmanaiidnatenisdnduladenlsuFouaeaniviionyu A voe
funasesdmsuynsmanludminunustd Wumidedeium naudeedld Ao funaseses
tni3eulsadsuaeantvienyu A ludmiauyusid $1uu 280 au Tagvinmaidenuuuiangas wedssded
THlunsifususadeyaifuwuuasuam kunsussdulnediorngydu 3 i fandismss
Fadlonn (00 yosdarnnuegsEuing 0.70-1.00 uazAanuderiu foduuszavsuoarnuesaseuun
(@) Wiy 0.98 adRTililunisiiesgidoya ldun Auaniasaud $esas Anade Andeiuvunnsgiu
LazNIIATIENITanaeENTA Nan133TeNuI dunasesllszRuauAniuvestadediulszaunig
mIsaalngTImeglusgauinn (X = 4.09, SD. = 0.59) wagaNMTIATEinsanneedanyaunull Jade
Fruviadics dunisdaaiunismain #1usan waedudnuazanisnm fuasenisdadulaiden

SKY 1Y o

TsaSpuapaniwienyy A vesunasesdmsvynsvauludwinuyusidegdideddymisadiinsedu

o

0.05 Tneiignunanennsaiseay 73.10 (R? = 0.731)

LY

Aandgy: Jadpaudszauniinisnatn madeaula TsuSeuasniviensy

Abstract

The objectives of the research were 1) to study the level of opinion towards marketing
mix factors affecting decision making of parents in choosing school for their children: a private
bilingual school A in Pathumthani province 2) to study marketing mix factors affecting decision

making of parents in choosing school for their children: a private bilingual school A in Pathumthani
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province. This study was a quantitative research. 280 parents were selected as the sample of this
research by using purposive sampling. The questionnaire was used as the research instrument for
data collection. The I0C (Index of Item-Objective Congruence) index was evaluated by three
experts ranging from 0.70 to 1.00 and the reliability analysis of the overall test indicated Cronbach’s
Alpha Coefficient (Q) of 0.98. The statistics for data analysis were frequency distribution,
percentage, mean, standard deviation, and multiple regression analysis. The results of research
revealed that the parents’ opinion towards the overall marketing mix factor was at a high level ( x
=14.09, S.D. = 0.59). Regarding the multiple regression analysis, place, promotion, price, and physical
evidence were found to affect decision making of parents in choosing school for their children: a
private bilingual school A in Pathumthani province at the statistical significance level of .05 with

the variable prediction of 73.10% (R* = 0.731).
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